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PROMOTION OVERVIEW
In May, as we observe the 13th National Mobility Awareness Month (NMAM), we invite our members and  
industry partners to raise awareness and promote the “right fit” for mobility equipment and adaptive  
solutions . 

As a NMEDA member, please join our movement and extend the campaign on a local level to help grow 
awareness of the industry and your business .

PURPOSE 
During May, various groups, businesses, and individuals come together to promote awareness of auto  
mobility solutions and encourage individuals to find the right adaptive equipment for their unique abilities .

HOW IT WORKS 
This guidebook provides step-by-step instructions on how to help make National Mobility Awareness Month 
successful on a local level, in conjunction with NMEDA . To make it easy, the guidebook is broken down into 
three main sections based on how much time your organization can commit to this promotion over the 
course of the month:

If you have:

• 4 hours or less

• 5-8 hours

• More than 8 hours

GETTING STARTED
Make this campaign your own or download thewn NMEDA-provided marketing 
materials from https://nmeda.org/nmam/resources 

You will find the following items:

• Fact sheet on disabilities and mobility issues

• Multi-sized webslides to place on your website

• Social media graphics

• Social media captions

• Facebook cover photo

• Animated GIFs

• Partnership materials

Webslide

Social 
Graphic
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https://www.facebook.com/NMEDAcom 

https://instagram.com/nmeda_usa 

.



























GET INVOLVED: IF YOU HAVE 4 HOURS OR LESS
Regardless of the amount of time your business can  
dedicate to National Mobility Awareness Month, every little 
bit helps . This section offers a few simple approaches to 
help raise awareness . 

DIGITAL COMMUNICATIONS
During NMAM, encourage your staff to update their email 
signature highlighting National Mobility Awareness Month 
and interact with your company’s and NMEDA’s posts on 
Facebook, Instagram, and LinkedIn accounts . You can 
use the NMAM 2025 graphics and logo across your digital  
communications . 

SOCIAL MEDIA
Follow NMEDA on social media if you haven’t already: 

https://www.facebook.com/NMEDAcom/
https://twitter.com/NMEDAcom
https://www.linkedin.com/company/nmeda/


SOCIAL MEDIA: LEVEL UP
We encourage you to accomplish the previous steps 
before moving on to the more time-intensive steps 
included in this section. With a few extra hours, you 
can make your social media campaign more 
customized and in line with your brand . Even if you 
choose to utilize the content provided in this 
guidebook, the little extra effort will reach even 
farther .

#MobilityMonday Trend

To help support the movement and generate buzz 
for your business, utilize the four Mondays in May to 
share about mobility solutions and National Mobility 
Awareness Month . Ask those following your social 
channels to share their mobility stories on their own 
profiles . Include #NMAM2025, #FindYourFit, and 
#MobilityMonday in your posts when possible to 
increase visibility . 

Leverage Employees’ Personal Social Media Profiles

Encourage co-workers to share their love for their 
job and the mobility industry on their social channels 
and ask them to utilize the same hashtags .

.





















GET INVOLVED: IF YOU HAVE 5 TO 8 HOURS

If it's in your budget, try running a paid social media 
campaign on your most effective social media 
channel. 
By promoting social media posts, brands have the 
opportunity to increase awareness, visibility and 
reach overall. Promotional content on social media 
can help you connect with the right audience 
outside your following base and approach new users 
with the right attributes according to your service/
products. 

Make an Instagram Reel or TikTok Video

Reels and videos will expand your reach to new  
audiences that do not already follow you. Video 
content could include vehicle tours, safety features, 
client fittings, open houses, and so much more. 
While creating videos, it’s important to remember 
that the most successful videos elicit an emotional 
reaction, so focus on storytelling over production 
for this platform.

Reels and TikToks can easily be shared to other 
platforms like X, Facebook, and LinkedIn. While 
creating videos, it’s important to remember that the 
most successful videos elicit an emotional reaction, 
so focus on storytelling over production for this 
platform.
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UTILIZE PARTNERS
It can be as simple as encouraging your existing partners to share information about NMAM through 
their communication channels . 

NMEDA Partner Organizations

Below are some national organizations that NMEDA has partnerships with . Try reaching out to your 
local chapter to and ask them to take part in NMAM . Consider this same strategy with your local 
chamber of  commerce and allied health professional contacts (CDRSs, OTs, PTs, etc .)

• ADED
• AOTA
• CMSA
• Paralyzed Veterans Association

o Local Office Search Tool: https://pva.org/find-support/national-service-office
• RESNA
• United Spinal Association

o Chapter Search Tool: https://unitedspinal.org/support/chapter-network

 . 

GET INVOLVED: IF YOU HAVE 8 HOURS OR MORE
If your organization has eight or more hours to promote National Mobility Awareness Month — first of all, thank 
you! In addition to the previous steps, here are a few more initiatives that can make a difference

PLAN AND PROMOTE AN EVENT
• Get connected with case managers, occupational therapists, physical therapists, vocational rehabs, 

and  support groups by planning and promoting an event online or at your store . 

• Highlight automotive mobility solutions, encourage social media sharing with #NMAM2025, discuss 
vehicle customization processes, and showcase NMEDA and QAP accreditation.

• Utilize the opportunity to advocate for CAMS—Comprehensive Auto Mobility Solutions course to 
earn CEU credits for free. More information can be found here: https://nmeda.org/ceu. Conduct a 
post-event survey and seek email referrals.

• Consider engaging your community with a resource fair or open house that offers resources, 
activities, giveaways,  and speakers in one location. This is a convenient way to connect your 
audience with the tools they need  to celebrate NMAM and promote awareness of adaptive mobility 
solutions.

NMEDA would love to hear from you and what you did to help promote National Mobility Awareness 
Month, let us know by sending your comments to: ariel.ifill@nmeda.org
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1 . Awareness Month – a whole month dedicated 
to educating, empowering and encouraging 
individuals to find the adaptive solution that 
fits their unique needs. Join us in this year’s 
celebration and help us in our mission to help 
everyone find their fit.
#FindYourFit #NMAM2025 #NMAM

As part of National Mobility Awareness Month, 
we’re partnering with NMEDA to bring 
awareness and encourage support for 
individuals with mobility challenges. Together 
let’s celebrate accessible mobility and work 
toward creating a more inclusive world!
#FindYourFit #NMAM2025 #NMAM

(Your Company Name Here) is proud to 
support National Mobility Awareness Month!
We’ve partnered with NMEDA to celebrate and 
raise awareness of the accessible vehicle 
options and mobility solutions that give 
someone the gift of independence. Join us in 
our mission of building a more accessible 
world. Visit the link in our bio to learn more!
#FindYourFit #NMAM2025 #NMAM

When it comes to mobility equipment or an 
accessible vehicle, one size does not fit all. 
Finding the right device can make a world of 
difference and help someone live a more active 
lifestyle. Visit the link in our bio to learn more 
about how NMEDA-certified dealer can help 
you find the right equipment for you or your 
loved one.
#FindYourFit #NMAM2025 #NMAM

From driving controls to conversion ramps, 
adaptive vehicles are designed with your needs 
in mind. Explore auto mobility equipment 
options and find your fit with a NMEDA-
certified dealer during National Mobility 
Awareness Month.
#FindYourFit #NMAM2025 #NMAM

SAMPLE COPY FOR SOCIAL MEDIA POSTS: 

For a full list of sample social media 
posts, download the NMAM Social Media 
Captions document from our promotional  
resources page:  
https://nmeda.org/nmam/resources
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This May, we recognize the over 18 million 
North Americans living with mobility 
challenges. We believe everyone deserves 
access to resources and adaptive solutions to 
help them live their most mobile lives. Join us in 
spreading awareness and supporting this goal 
during National Mobility Awareness Month!
#FindYourFit #NMAM2025 #NMAM

Mobility challenges can affect people of any 
age. With the right adaptive equipment and 
mobility solutions, people can live their most 
mobile life. Join us this month in celebrating 
National Mobility Awareness Month and let’s 
work toward helping others find their fit.
#FindYourFit #NMAM2025 #NMAM

Did you know that 1 in 7 adults in North 
America live with mobility challenges? Help us 
spread awareness this month during National 
Mobility Awareness Month and work toward 
giving individuals the right mobility equipment 
so they can live their most mobile lives.
#FindYourFit #NMAM2025 #NMAM

This National Mobility Awareness Month, we 
want to hear YOUR story. Let us know how 
your mobility solution has helped with your 
independence in the comments!
#FindYourFit #NMAM2025 #NMAM

This National Mobility Awareness Month, we’re 
asking you to share your story on how a 
wheelchair accessible vehicle has helped 
change your life. Share your story with
#NMAM2025 in the comments below!
#FindYourFit #NMAM
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HOW TO TAG NMEDA ON SOCIAL MEDIA:
Please tag NMEDA in your social media posts. To tag NMEDA in your social media post, use the “@” 
symbol and begin typing the platform specific handle. For convince those handles are listed below.  

• Facebook - @NMEDAcom

• Instagram - @NMEDA_USA (You can tag NMEDA in the photo or in the caption.)

• LinkedIn - @NMEDA (The LinkedIn account will generate and you can select the NMEDA

account from there .)

• Post new content relevant about National Mobility Awareness Month every week during the 

month of May

o If you can focus on Mondays for posting, please utilize #MobilityMonday to join the 

momentum from the last couple of years.
• Include the branded hashtags in your posts:

#NMAM2025, #FindYourFit, #yourcompanyname and #MobilityMonday .

• Encourage people to share their story using
#NMAM2025, #FindYourFit.

• NMEDA recommends a mixture of posts using photos and video Reels.

o Use images that emphasize how a mobility vehicle can help change a person’s life.

• Utilize Facebook & Instagram Stories and include interactive features such as polls and Q&A.

o Encourage a salesperson at the store or the respective marketing person to talk about 
NMAM on stories. This helps build a more personal conversation with your audience.

• Engage with your audience—“Like” all of the comments on your posts and reply to continue the 
conversation.

• Follow the #NMAM2025, #MobilityMonday, #NMAMFindYourFit hashtags and show your 
support by engaging with others in the community as well.

• You are welcome to use the “Share” function on Instagram, LinkedIn, or Instagram and share 
NMEDA’s posts without having to make a post of your own.

• Encourage engagement by including calls to action in your copy . You can end your caption 
with a question or tell your audience to like/comment/share.

• Share pictures and feel-good stories about clients and their life-changing mobility products.

SOCIAL MEDIA TIPS: 
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